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Introduction 

Social psychology is a study that helps us to understand individual behavior in a social setup. One of the areas that my friends and I spend time and interact a lot is in watching and cheering soccer. We always travel to different locations to watch and cheer our favorite teams as well as watching games on the televisions. These activities help us to interact with a large number of people majority of which we have never met before. According to research, soccer is one of the games that have the largest number of fans. Soccer fans are everywhere in the world. The cheering team, therefore, contains people from different parts of the world and different walks of life. Soccer creates an opportunity for people to come together and to interact.

One of the characteristics of Soccer fans is that they hold onto the passion of their team even in the toughest moment. When the team is winning, they celebrate together, and when the team is losing, they sympathize with the players and encourage them. The truest of real fans can get their faith tested when things are going well for the team they support. By observing the soccer fans, one can learn two patterns of reaction that depend on the performance of the team.

The first pattern of reaction is called “BIRGing” which applies to the common phenomenon called “Basking in Reflection Glory.” The reaction comes the team fans are supporting performs well. This is a feeling of greatness. According to research, when a given team is doing well in the field, they get a sense of greatness. All the fans feel better about themselves. There is a common phrase that used, “We Won.” The use of the word “We” does not necessarily mean ourselves, personally. The closer we identify ourselves with the team, the more likely we get to BIRG. All the soccer fans that BRIG wear their team’s regalia when going to the field and also a day after their victory.

In contrary, “CORFing” is a term that means “Cut Off Reflected Failure.” This happens when the team that one supports loses the game and one wants to distance himself from that team. The situation occurs mostly when the team has been losing continuously, and fans get a feeling of disgrace. During this instance, the majority of the players say “they” lost not “we” lost. Most of the supporters of those teams do not wear team’s hats and shirts or any piece of cloth that has the name of that team or their logo. As I said earlier, true fans will always put on jerseys and other items that bear the name of their team to give them support and to comfort their players no matter how poor the team performs. The truth of the matter is, most true fans will feel defected after losing a match, but they remain loyal to their heroes, even if defeat has tarnished them.

The two aspects of the psychology of the soccer fans are important to understanding the behavior of true and fickle fans. The behavior is clearly seen when a team loses and when the team wins the match. The other concept is used to explain why fans do what they do after they win and lose the match. Almost all the fans who attend games at regular bases display a common social psychological phenomenon which is described as disinhibiting. They go beyond control in shouting, yelling, cheering up, jumping up and others even high-five strangers. The behavior occurs to almost all the fans also to those who are naturally shy. In many occasions, this disinhibition creates havoc when all these rowdy fans move to the streets after winning or losing the match. The local authority gets a hard time in controlling these fans. According to some people, alcohol helps in fostering the disinhibiting effects. 

“Superstitious Conditioning” is an effect that is subjected to all the soccer fans. All the fans, whether they attend the game or watch it on their televisions suffer from the same effect. The effect was discovered by Skinner when he was training his pigeon in his Skinner box on how to perform various feats. These feats include appropriately “take me out to the ball game” on Xylophone. During the training in operant conditioning, Skinner noticed that pigeons started performing behaviors that he did not reinforce. The pigeons seemed to “think” they were supposed to perform in order to be rewarded with their pellets. After a long time of practice, they become used to it, and behavior becomes part of the pigeon’s rituals.

Different people show different support to their teams. There are those who are “die-hard,” and they stand with the team no matter the situation and there are those who decamp from supporting a given team after losing the match. The level of loyalty depends on an individual.
